
Optimize Hospitality  
Foodservice Operations

•	 Increase revenue

•	 Differentiate brand

•	 Manage cost

•	 Increase guest satisfaction

•	 Achieve sustainability goals

Hospitality 
Foodservice 
Solutions



Coffee Shop/Quick Service

Lobby Stores

Hospitality  
Foodservice Solutions
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In-Room

Breakfast Bar/
Catering & Meetings

Restaurant

Streamline & Control Inventory
Use packaging across multiple venues 



 

Health-conscious options have become the 
number one feature people want more of on 
restaurant menus. Display healthful qualities 
of your menu items through clear food and 
beverage packaging.

Solo® Ultra Clear™ 
PET Cold Cups
+ Exceptional clarity showcases 

healthy drink options
+ Great for a wide variety 
	 of beverages

ClearSeal® Clear 
Plastic Hinged 
Lid Containers
+ Perimeter seal for maximum 

product freshness
+ Minimizes losses associated 

with spoilage

HEALTHY 
Eating

The NDP Group (2016). Naturally, We Eat.



 

Duo Shield® Insulated 
Paper Hot Cups 
+ Eliminates need to 
	 add sleeve
+ Great for guests on the go

Solo® Paper Hot Cups 
+ Eye-catching stock prints
+ Custom print available

Energize your lobby. Provide coffee in upscale 
products, enhancing the customer experience for 
the more than 40% of adult Americans who enjoy 
their brew daily.

HEALTHY 
Eating

COFFEE & 
Convenience

Datassential (2015). FoodBytes. June 2015.



 

With 83% of consumers snacking daily, offer 
quick and creative snacks for your guests on 
the go.

PresentaBowls® 
Clear Bowls 
+ Perimeter seal locks in freshness
+ Clear merchandising increases 

impulse purchases 

Cup Inserts
+ Convenient grab ’n’ go cup with 

insert to customize snack offerings
+ Fits multiple clear cup sizes
+ Clean-Lift™ post/divider allows 	

guest to easily remove insert 
	 without touching food content

Wrapped Cutlery
+ Choose from a range of kit 

components including cutlery, 
napkins, and condiments

SNACK  
Attack

COFFEE & 
Convenience

Technomic (2016). Consumer 
Trend Report. Snacking Definitions 

and Attitudes Continue to Shift.



Solo® Waxed 
Double Wrapped 
Paper Buckets
+ More sanitary than traditional 
	 ice bucket
+ Eliminates need to clean 
	 and replace permanent ware

Wrapped Cups
+ Solo® Ultra Clear™, Bare® by 

Solo® RPET, Conex® Galaxy®, 
	 SSP, SSPCF, Trophy® Plus™ 
	 & Café G®
+ Sanitary single-use hot/cold 
	 cup option
+ Eliminates need to clean and 

replace permanent ware

Reusable ice buckets are one of the top health 
traps to avoid in hotel rooms. 

Increase guests’, confidence and satisfaction in 
room cleanliness by offering single use products.  

CLEANLINESS  
Goals

RN Central (2009). 10 Hotel 
Health Traps You Should 

Really Be Aware Of.



Bare® by Solo® 
Eco‑Forward® RPET 
Clear Cups
+ Hospitality operators see the value 

in premium recyclable products 
perceived as sustainable by guest

+ Made with a minimum of 20%  
post-consumer recycled PET

Bare® by Solo® 
Eco‑Forward® 
SSPLA Cups
+ Made with 100% plant-based 

renewable resources
+ Biodegradable Products 

Institute certified for commercial 
compostability

+ Source fibers certified under the  
SFI® chain of custody

Hospitality foodservice 
operations can meet 
sustainability goals with Dart 
eco-friendly products.

Roughly 42% of North 
Americans are willing to pay 
extra for sustainable products. 

Sustainable Alternative
Commercially compostable and 
made from 100% plant-based 

renewable resources

SuSuststainaainableble  AAlltteernrnatativivee
CoCommmermerciacially clly compoomposstabletable an and d 
madmade frome from 100%  100% pplant-lant-basbaseedd  

rreneenewawable reble resoursourcecess

42%

SUSTAINABILITY 
Matters

Nielson (2014). It Pays to Be Green: 
Corporate Social Responsibility 

Meets the Bottom Line.


